MEDIA BUYING & SELLING / Al AGENTS

Buyer & Seller Agents

Open new sales channels. AAQO AdCP
Streamline media buying preparation.

ILLUSTRATIVE WORKFLOW

Buyer Agent @ Seller Agent
AGENCIES / ADVERTISERS e PUBLISHERS / MEDIA SALES HOUSES
Find relevant offers Make inventory accessible and
and prepare media buys. tailor offers to buyers.
Brief, budget, audiences Inventory, availability, pricing
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Discovery Offer packaging

Q Find available offers that match the @ Structure inventory, audiences,
brief. formats and sales terms.
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02 Media & audience planning 02 Package customization

p;il Define the media plan and audiences :o Tailor media offers to each buyer’s
based on objectives and budget. needs and budget.
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03 03

Inventory analysis Sales automation

-
.I:[[I. Compare audiences, availability, Respond to requests and negotiate
| formats and pricing terms. | within the defined rules.
04 04

Media buy proposal / booking Commercial proposal

‘ J Prepare the offer selection and a Set out the package, price and
booking request. booking terms.
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v Commercial agreement q Then activate the campaign in
@ (2

approval connected tools

Technical implementation
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Platform connections Offers & packaging Buying & discovery rules
Connect agents to SSPs, Structure the catalogue, Define selection, sales and
DSPs and ad servers. packages and pricing. approval rules.

Connections and protocols depend on the tools and partners involved.
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